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Special Report 


1972 football 
will cost 
broadcasters 
more than ever 

Pros and colleges to pick up 
nearly $69 million from networks 
and stations which in lurn report 
brisk sales to sponsors; upswing 
is reversal of 1971 when rights 
dropped slightly from preceding year 

Copyright 1972, Broadcasting Publications Inc. 

The prices for football broadcast rights, 
which leveled off in 1971 for the first time 
in 25 years, are on the rise again. When the 
total 1972 bill is presented by college and 
professional teams, it will come to $68,916,- 
200, $2.7 million above last year’s $66,226,- 
210 . 

The major share of the credit for the in¬ 
crease is due to an extra $1.5 million that 
ABC-TV will be paying for NFL Monday 
Night Football . In addition, the payments to 
local pro football clubs for radio rights will 
escalate $417,000. 

Also significant—since it was the category 
responsible for the slight drop in football's 
over-all tab last season—is the turnabout in 
money for local radio and delayed-TV rights 
to schools and college. Tn 1972 it will in¬ 
crease $174,490, more than offsetting a 
$160,165 decline in 1970. 

The 1972 radio-TV rights total for all 
U.S. football, compiled annually by Broad¬ 
casting and based on its own national sur¬ 
vey, breaks down this way: 

■ $64,650,000 from the networks for 
college and pro games as opposed to $62.5 
million last year. 

■ $2,557,000 in local radio rights to 26 
National Football League clubs, compared 
to $2,140,000 in 1971. 

■ $389,500 in local preseason TV for the 
same NFL teams, a $51,500 drop under last 
year's $441,000. 

■ $1,319,700 in local radio and delayed 
TV rights to schools and colleges, a solid 
$174,490 gain over 1971’s $1,145,210. 

The rising cost of football, however, isn't 
causing too much sorrow among broadcast¬ 
ers, most reporting sales well ahead of 197L 
One radio rights folder said his station is 
not only sold out for pro football, but that 
it is taking standby reservations for 1973. 

Others cited the strong growth in regional 
networks as proof of football's lure. A new 
rights holder in 1972, krld(aM) Dallas, has 
at least 170 affiliates lined up for Dallas 
Cowboys football, up from 127 last year. 
As John Butler, station vice president and 
general manager, put it: ‘The Cowboys are 
no longer simply a Dallas or Texas team; 
they're now the pride of the entire South¬ 
west." 

Here's the way ABC-TV, CBS-TV and 
NBC-TV have set up their plans for the 
1972 season: 



Rewriting the ending. The eyes of the TV audience joined the eyes of Texas in wit¬ 
nessing this final moment of the Super Bowl Vi in New Orleans last Jan. 16. Defeated 
in the previous year by the Baltimore Colts as the clock ran out, this time Dallas Cowboy 
quarterback Roger Staubach (12), running back Walt Garrison (32) and offensive tackle 
Walt Uscio (64) keyed this play in the Cowboys’ 24-3 win over the Miami Dolphins, 


ABC-TV will be starting its new two-year 
contract and its seventh straight year of 
covering National Collegiate Athletic Asso¬ 
ciation games. The first six games of the 
season have already been chosen, but the 
new contract allows ABC to select the rest 
of the schedule as late as the Monday before 
each Saturday game. 

A total of 37 games, one more than last 
year, will be televised. The 13 national and 
24 regional telecasts will begin with Tennes¬ 
see at Georgia Tech on Sept. 9. 

ABC will pay $27 million for the rights, 
to be split evenly over the two years, which 
is $3 million more than the last two-year 
contract. Chris Schenkel (play-by-play) and 
Bud Wilkinson (color) return as the an¬ 
nouncing team. 

Rate per minute on the college games is 
about $52,000, 

Filmed highlights of top games played 
each Saturday will be featured on NCAA 
Football Highlights, The one-hour program 
will be on ABC on Sundays at 12-1 p.m. 
NYT, beginning Sept. 17. The announcer is 
still to be named. 

Participating sponsors are: Contintental 
Insurance (Doyle Dane Bernbach), AT&T's 
Yellow Pages (Cunningham & Walsh), U.S, 
Tobacco (Warwick & Legler), Midas Muffler 
(Wells, Rich Greene), Cotton Inc. (Ogilvy 
& Mather), Brylcreme (Kenyon & Eckhardt) 
and Monroe shock absorbers (Aitken, Kyn- 
ett) Philadelphia. 

The Washington Redskins-Minnesota Vik¬ 
ings game at Bloomington, Minn., on Sept. 
18 kicks off NFL Monday Night Football 
on ABC-TV which is now in the third year 
of its four-year $34 million contract. 

Tn addition to the 13-game Monday night 
schedule, ABC will televise next Friday’s 
(July 28) contest between the Dallas Cow¬ 
boys and the College A11-Stars from Chi¬ 
cago's Soldier Field at 9:30 p.m. NYT; next 
Saturday's (July 29) Hall of Fame exhibi¬ 
tion between the New York Giants and the 
Kansas City Chiefs on the Wide World of 
Sports at 4 p.m. NYT; and a preseason Sun¬ 


day night game on Aug. 27 at 9 p.m. NYT, 
between the Los Angeles Rams and the 
Kansas City Chiefs. 

Howard Cosell, Don Meredith and Frank 
Gifford will be back on the announcing team 
again this year. 

The asking price per minute on the pro 
game is $70,000. 

CBS-TV will telecast 83 NFL regular- 
season games, 64 of them National Confer¬ 
ence contests and 19 of them inter-confer¬ 
ence games between National and American 
Conference teams. 

The network will carry three NFL pre¬ 
season games (9 p.m. EDT-conclusion) on 
Friday, Aug. 25; Saturday, Sept. 2, and 
Sunday, Sept. 10. 

Four NFL post-season games also will 
be telecast: two National Conference games 
on Saturday (Dec. 23) and Sunday (Dec. 
24); the National Conference championship 
on Sunday (Dec. 31) and the AFC-NFC 
Pro Bowl game on a date to be annousced. 

As in the past, CBS-TV is splitting its 
games into four packages: 

(1) Three preseason games will be sold 
to advertisers at $50,000 per minute or 
$25,000 per 30 seconds. 

(2) A national game package, covering 21 
dates and 29 games (14 Sunday single and 
eight Sunday doubleheader contests, two 
Saturday games, a Thanksgiving date, two 
NFC play-offs, the NFC championship and 
the AFC-NFC Pro Bowl) will be sold to 
advertisers at $70,000 per minute, 

(3) Twenty-one pregame shows, $25,000 
per minute and (4) twenty-one postgame 
shows, $37,000 per minute. 

CBS-TV has signed 21 announcers for 
coverage of the games and pregame and 
postgame contests. Teams for the games 
(play-by-play and analyst, respectively) are 
Jack Whitaker and Jim Morse; Ray Scott 
and Pat Summerall; Don Criqui and Irv 
Cross; Jack Buck and Tom Brookshier; Jack 
Drees and George Connor; Frank Glieber 
and Alex Hawkins, and Lindsey Nelson and 
John Sauer. 

The postgame hosts for regional broad- 
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casts are Ron Barr, Frank Clarke, Andy 
Musser, Bruce Roberts, Tim Ryan, Dick 
Stockton and Gil Stratton. Pat Summerall 
and Jack Whitaker will be co-hosts of The 
NFL Today , the 30-minute program that 
precedes each NFL broadcast. Bruce Roberts 
will anchor and be host for the 30-minute 
postgame Pro Football Report . 

CBS-TV will present during halftime on 
20 NFL broadcasts a series of features pro¬ 
filing people involved in the game. Called 
“NFL Action Profile, 11 the features will be 
produced by NFL Films Inc, and will be 
in addition to the pregame programing and 
the highlight footage the firm provides for 
The NFL Today. 

NBC-TV is scheduling a record 93 games, 
including the Super Bowl next January, dur¬ 
ing the 1972 season. The pro total, two over 
last year, includes seven doubleheaders, two 
Saturday afternoon games, divisional play¬ 
offs and the AFC championship game. 

The regular season will start with a 
doubleheader on Sunday, Sept. 17. Preceding 
will be three preseason night games. The 
Super Bowl will be held on Jan, 14, 1973 in 
Los Angeles Coliseum. 

An NBC official said the per-minute prices 
are: preseason games, $42,000; Sunday 
single games, $35,000; Sunday doublehead¬ 
ers, $62,000; Thanksgiving game, $70,000; 
Saturday games, $42,000; playoff games, 
$55,000; conference championships, $95,000; 
Super Bowl, $200,000; Rose Bowl, $135,000; 
Orange Bowl, $80,000, and Senior Bowl, 
$35,000. 

NBC said announcers have not all been 
set but there will be crews headed by Curt 
Gowdy, Al DeRogatis and Ken Coleman. 

The postgame program for AFC tele¬ 
casts will be sponsored by Gillette (BBDO) 
and Sperry Rand (Young & Rubicam), with 
each buying full sponsorship of different 
games rather than sharing sponsorship of all 
contests. 

The football price the networks pay 


Hughes Sports Network will once more 
telecast the NFL Game of the Week , 30 
minutes in length. Approximately 140 sta¬ 
tions will be receiving the 16-week series, 
beginning Sept. 16, 

Some 140 stations will also link up with 
Hughes for the 60-minute flFL-produced 
series, This Week in Pro Football , also be¬ 
ginning Sept, 16 for 16 weeks. 

In addition, Hughes will carry the Astro- 
Blue Bonnet Bowl and the East-West game 
on Dec. 30. 

Mizlou Productions will be feeding a TV 
series of four collegiate bowl games to about 
150 stations this season. Although sponsor¬ 
ship of the games is 15% sold, Mizlou de¬ 
clined to name sponsors at this time. 

The Fiesta Bowl, originating from Phoe¬ 
nix* will be telecast Saturday* Dec. 23* with 
Eddie Doucette on color, and the play-by- 
play man to be announced. Jack Drees, on 
play-by-play, and Eddie Doucette, on color, 
will cover the Blue-Grey Bowl from Mont¬ 
gomery, Ala., on Wednesday, Dec. 27, and 
the Peach Bowl from Atlanta on Friday, 
Dec. 29. On Sunday, Jan. 9, the American 
Bowl will be telecast from Tampa, Fla,, with 
Jack Brickhouse covering play-by-play, color 
man to be announced. 

One of the more unusual TV football 
packages, Grambling College Football High - 
lights, is expected to wind up on about 110 
stations this season, the third year it has 
been in syndication. Created specifically for 
the 22 million black people in the country, 
Grambling football is an hour program of 
video-taped game highlights in color, edited 
on location and fed directly to markets, in¬ 
cluding 75 of the top-100 black markets, 
for showing the following day. 

Starting on Sept. 10, 13 weekly programs 
are being offered to stations by Black As¬ 
sociated Sports Enterprises, Beverly Hills, 
Calif. This schedule encompasses Gram¬ 
bling College’s 10-game schedule and three 


special programs on related activities. 

Highlight of the schedule is a game on 
Nov. 11 (available on Nov. 12) with the 
University of Hawaii from Honolulu. Tech¬ 
nical pickup of the game will be provided 
by KGMB-TV Honolulu. Pickup and editing 
for the other games will be handled for the 
first time by Howard Zuckerman’s National 
Teleproduction Corp., Indianapolis. 

National sponsors of Grambling Football 
are Oldsmobile and Anheuser-Busch. 

Mutual Radio will be getting a sizeable 
piece of the pro football action in 1972. 
Over-all its plans this year include the entire 
13-game schedule of NFL Monday night 
football, the 10 Notre Dame college games, 
and next Friday’s contest between the Dal¬ 
las Cowboys and College All-Stars. 

Buick (McCann-Erickson) will sponsor 
Friday’s game from Soldiers* Field in Chi¬ 
cago at 9:30 p.m. (NYT). Van Patrick and 
Al Wester will handle the play-by-play and 
they will also do the NFL Monday games 
and the Notre Dame contests. 

This will be the first year that the NFL 
Monday games go on radio. At 8:45 p.m. 
(NYT) each Monday, Morris McLemore 
and Miami Dolphins coach Don Shula will 
host a 15-minute pregame show. 

Four hundred stations will be joining 
Mutual as it enters its fifth year of Notre 
Dame coverage. 

Game sponsors include Royal Globe In¬ 
surance Co. (direct), La-Z-Boy chairs (Mar¬ 
vin Hahn), DeVoe & Reynolds paints (Doe- 
Anderson) and Royal Triton Oil (direct). 

In addition, a 25-minute pregame show 
with Ara Parseghian, coach of Notre Dame, 
is scheduled, to be sponsored again this year 
by Ford (J. Walter Thompson). 

U.S. Military Academy games will once 
again be broadcast by the Army Black and 
Gold Football Radio Network, set up by 
the academy. At this time, 19 stations are 
set to take the series of 10 games. 

The season begins Sept. 23 against Ne- 


ABC-TV 

Rights 

Date 

Coaches All-Amerfca Game 

unannounced 

June 24 

Coaches All-Star Game 

unannounced 

July 28 

NCAA Coflege Gemes 

$13,500,000 

Sept. 9 

NFL Monday Night Football 

8,500,000 

Sept. 18 

Liberty Bowl 

unannounced 

Dec. 18 

North-South Shrine Game 

unannounced 

Dec. 25 

Gator Bowl 

unannounced 

Dec. 30 

Sugar Bowl 

unannounced 

Dec, 31 

Hula Bowl 

unannounced 

Jan. 6 

Total 

$22,000,000 


CBS-TV 

NFC Preseason Games 

(2) 

Aug. 25 

NFC Games 

$20,000,000 

Sept. 17 

Sun Bowl 

unannounced 

Dec. 30 

NFC Division PlayOff 

(2) 

Dec. 23 

NFC Division Playoff 

(2) 

Dec. 24 

Cotton Bowl 

unannounced 

Jan. 1 

NFC Championship 

(2) 

Dec. 31 

AFC-NFC Pro Bowl 

1,000,000 

Jan. 21 

Total 

$21,000,000 


NBC-TV 

AFC Preseason Games 

(3) 

Aug. 19 

AFC Games 

$15,000,000 

Sept. 17 

AFC Division Playoffs 

(3) 

Dec. 23 

AFC Championship 

(3) 

Dec. 31 

Bose Bowl 

1,400,000 

Jan. 1 

Orange Bowl 

700,000 

Jan. 1 

Senior Bowl 

50,000 

Jan, 6 

Super Bowl 

2,500,000 

Jan. 14 

Total 

$19,650,000 


CBS Radio 

Cotton Bowl 

(D 

Jan. 1 

NFL Championship 

(1) 

Dec. 31 

Sun Bowl 

(D 

Dec. 30 

NFC-AFC Pro Bowl 

(D 

Jan. 21 


Mutual Radio 

Rights 

Date 

College Alt-Star Game 

unannounced 

July 28 

NFL Monday Night Football 

unannounced 

Sept. 18 

Notre Dame Football 

unannounced 

Sept. 23 

NBC Radio 

AFC Championship 

(D 

Dec. 31 

Orange Bowl 

(1) 

Jan. 1 

Rose Bowl 

(1) 

Jan. 1 

Super Bowl 

All networks announced rights 

Estimate for unannounced games and series 

Grand total for networks 

(D 

$62,650,000 

$2,000,000 

$64,650,000 

Jan. 14 


(1) Radio rights Included in TV contract 

(2) Rights included in NFL-Nationat Football Conference package. 

(3) Rights included in NFI-American Football Conference package. 


What major schools get from radio and local TV 


Conference 

Teams > 

Radio 

stations 

TV 

stations 

Total rights 

Atlantic Coast 

7 

289 

14 

$ 108,150 

Big Eight 

8 

269 

15 

132,700 

Big Sky 

7 

26 

2 

12,450 

Big 10 

10 

288 

28 

199,900 

Ivy League 

8 

45 

1 

16,270 

Mid-America 

6 

44 

4 

5,820 

Missouri Valley 

7 

16 

3 

12,700 

Pacific Eight 

8 

116 

12 

213,000 

Southeastern 

10 

491 

39 

242,160 

Southern 

7 

38 

3 

3,750 

Southwest 

10 

128 

19 

110,000 

Western Athletic 

8 

83 

11 

80,200 

Others and Independents 2 

29 

359 

15 

182,600 

Totals 

125 

2,192 

166 

$1,319,700 


1 Does not include conference members not fielding football teams; in case of 
Southwest Conference, University of Houston does not compete for champion¬ 
ship until 1975. 

2 Independent figures do not include Notre Dame. 
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Get a reserved seat now 
for an important hearing 
in Washington, D. C. 



Sponsorship impact will sell your story to the loyal Redskins fans. 

And expect results. 

Get the whole case by calling WMAL Sales (202) 686-3050 or McGavren-Guild-PGW Radio. Now. 


V V I T If lb. I If 1 

Washington D. 



Redskins coverage—another reason for leadership in the 7th market. 




braska and ends Dec. 2 with the traditional 
Army-Navy game. Sponsors are to be an¬ 
nounced. 

On the college football sidelines there 
will be no bigger supporter than Humble 
Oil & Refining Co., which plans to sponsor 
all Southwest Conference games on radio 
for the 39th consecutive year. 

A total of 55 games will be covered this 
season on regional networks set up by Mc¬ 
Cann-Erickson, Houston, agency for Hum¬ 
ble, A crew of 14 announcers and six engi¬ 
neers will bring the games to 128 stations, 
up from 121 last year. 

McCann-Erickson said that in keeping 
with its policy is to promote Southwest Con¬ 
ference football while keeping the broad¬ 
casts uncluttered, it limits itself to 10 com¬ 
mercials per game. 

Other more notable plans for college foot¬ 
ball radio coverage in 1972: 

Kiro(am) Seattle, which paid $87,710 
for broadcast rights to University of Wash¬ 
ington sports, will start with the full sched¬ 
ule of the Huskies starting in September. 

Oklahoma New Network Inc., Oklahoma 
City, announced it will carry the University 
of Oklahoma schedule on its 50 affiliates in 
the state and is offering games to out-of- 
state radio either as a season package or 
as a six-game deal. 

Koze(am) Lewiston, Idaho, has lined up 
14 other stations for the 11-game schedule 
of the University of Idaho. Ford Dealers 
(through J. Walter Thompson) has bought 
one-third sponsorship and First Security 
Bank, Salt Lake City (Gillham Advertising) 
has taken participations. 

Following is a rundown of the local pre¬ 
season and regular-season radio plans of the 
National Football League’s 26 clubs, as well 
as the local preseason TV outlook. This, of 
course, does not include regular-season TV 
that is carried by CBS-TV (National Foot¬ 
ball Conference), NBC-TV (American Foot¬ 
ball Conference) and ABC-TV (both con¬ 
ferences on Monday nights). 

AFC—Eastern Division 


Baltimore Colts 

Dethroned last year as NFL champions, the 
Colts still feel they have a winner in their 
radio set-up. Wcbm(am) Baltimore will be 
back to originate six preseason and 14 regu¬ 
lar-season games for the Colt Football Net¬ 
work that last week totaled more than 30 
stations. The regional hook-up is being ar¬ 
ranged by Sports Media Inc., Baltimore. 

Ted Moore and Ordell Braase will again 
do the play-by-play and color, respectively. 
One other returning fixture will be the pre¬ 
game Johnny Unitas Show of the Baltimore 
quarterback. 

The sponsor line-up was incomplete as of 
last week, but wcbm said it expected a sell¬ 
out before the preseason opener. 

UHF will be edging farther into the sports 
spotlight with wbff(tv) Baltimore taking 
over the Colts preseason TV rights. At least 
two exhibitions games from Tampa, Fla. — 
with the Washington Redskins Aug. 4 and 
the Pittsburgh Steelers Aug. 26—are defi¬ 
nitely scheduled. The change in Colts owner¬ 
ship earlier this month has caused slight de¬ 
lays in planning. 

Bob Gallagher, Miami Dolphins announ- 



A big one. One reason for the over-all in¬ 
crease in broadcast rights payments to 
local pro clubs in 1972 Is the new three- 
year contract between KNBR(AM) San 
Francisco and the Oakland Raiders. For¬ 
malities that paved way to the preseason 
opener next week (Aug. 5) against the New 
England Patriots were completed by KNBR 
General Manager Heber Smith (right) and 
Oakland Raiders Executive Assistant Al 
LoCasale, KNBR plans an extensive array 
of programs not only on game day but 
throughout the week aimed at promoting 
the Raiders’ games (see page 54). 


cer during the regular season, will do play- 
by-play for ch. 45 wbff with Alex Hawkins 
on color. Bill Lefevre of wbff will be the 
third man. 


Buffalo Bills 

Radio coverage of the Bills moves to wkbw- 
(am) Buffalo this season after 12 years with 
wben(am) Buffalo. The first year of the 
three-year contract provides for full coverage 
of the 14 regular-season contests and six 
exhibition games. The games will be fed to 
five upstate New York stations. Covering the 
action will be Al Meltzer, play-by-play, Rick 
Azar, color, and former Bills player Eddie 
Rutkowski, analysis. 

Game day coverage begins with Buffalo 
Bills Replay, a 30-minute review of past 
highlights narrated by Mr. Azar and spon¬ 
sored by Henry’s Restaurant (through Rus¬ 
sell Baker Advertising). Mr. Azar will also 
be host of Game Plan , a five-minute look at 
the upcoming contest with Bills coaches 
(to be sponsored). Line-Up follows, a 10- 
minute pre-game show with Mr, Meltzer 
and Mr. Rutkowski. 

Game sponsorship includes one-fifth shares 
each by M&T Bank (Comstock Advertising) 
and Genesee Brewing Co. (William Esty). 
Other participating sponsors are: Tuxedo 
Junction (Mayport Advertising), Stewart & 
Benson (Ellis Advertising), Urbanik Trans¬ 
mission (direct), Jet Electronics (Ellis, Sing¬ 
er & Webb), A to Z Television (Creative 
Concepts) and Port of Sports (direct). 

Immediately following the game, Joe 
Downey will be host of a five-minute Buffalo 
Bills Scoreboard , (to be sponsored). Mr. 
Azar and Mr. Rutkowski will do Bills Lock¬ 
er Room , a 10-minute, post-game interview 
program, also to be sponsored 


In addition to game-day coverage, wkbw 
will air the following vignette reports: Mon¬ 
day Quarterback, Scouting Report (Thurs¬ 
day), and Coach's Report (Saturdays), spon¬ 
sored by MacDonald’s Restaurants (Cala- 
May Advertising), 

Wkbw-tv Buffalo, in its seventh year as 
a Bills broadcaster, will colorcast three ex¬ 
hibition games scheduled for Aug. 15 and 
16 and Sept. 3. Two other stations in up¬ 
state New York will provide play-by-play 
with Paul Maguire, former Bills player, on 
color. Sponsors of the games include Gene¬ 
see Brewing, (William Esty) 20%, Erie 
County Savings (Weil, Levy and King) 
20% and Super Duper Markets (Lippman 
Advertising Assoc.) 20%, The remaining 
time will be sold on a spot basis. 


Miami Dolphins 

Wiod(am) Miami which has been carrying 
the Dolphins games since the inception of 
the franchise in 1966 will be starting the 
first year of a new four-year contract nego¬ 
tiated last March. All six preseason and 14 
regular-season games of the American Con¬ 
ference champions will be fed to a 14-sta- 
tion Dolphins Network, up from 10 stations 
in 1971. 

Broadcast team remains Rick Weaver, 
play-by-play: Lou Creekmur, color, and 
Henry Barrow, field analysis. 

Four radio network sponsors are Citgo 
(through Media Corp. of America) Chevro¬ 
let truck (Campbell-Ewald), Union Carbide 
(William Esty) and National Airlines (F. 
Wm. Free). Local games sponsors on wiod 
will be Hill York (Sam Crispin) and House¬ 
hold Finance Corp. (direct). 

In addition to a Friday evening Don 
Shula Show, which will be sponsored by 
Jordan-Marsh Department Stores (Alcorn), 
four pregame and postgame shows have been 
sold on wiod only. They are: Coaches Com¬ 
ment to Lum’s Restaurants (Home Lum 
Advertising): Orange Bowl Express to 
Orange Motors, Milex and Kentucky Fried 
Chicken (all Marshall J. Simmons), Ryder 
truck rental (Mike Slone), Leon Ray Volks¬ 
wagen (G. M. R. Advertising), Barons 
Menswear (V&E) and Abercrombie & Fitch 
(Kelly Scott & Madison): Rolling Hornet 
Locker Room Show to U-Haul rental (Mar¬ 
shall J. Simmons), Hollywood Federal (Ad¬ 
vertising Marketing Associates), Bonfire 
restaurant (Michael Weiner) and Bemie 
Blanck’s Menswear (direct). 

Other advertisers that have contracted 
for adjacencies or station breaks on wiod 
in connection with Dolphins games are 
William Lehman Buick (Irv Greene Adver¬ 
tising), Tall & Big Men’s Shop (Retail Ad¬ 
vertising Associates), Northside Shopping 
Center (Marty Nash & Associates), Withers 
Van Lines (Hume, Smith & Mickleberry), 
Gerald Volkswagen (G. M. R. Advertising). 

Wiod also will have Dial The Dolphins 
on Monday nights, 8-8:45 p.m., preceding 
its pickup of the new radio coverage of the 
NFL Monday night football games. 

Three preseason games are to be telecast 
by wtvj(tv) Miami: Aug. 4 at Detroit 
Lions, Aug. 19 at Cincinnati Bengals and 
Aug. 31 at Washington Redskins. Broadcast 
team will be Bob Gallagher, former Dolphin 
Dave Kocourek and Bob Halloran. 

Wtvj said that participating sponsors are 
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buying into the telecasts with the biggest 
portion (one-quarter) sold to Southeast 
Banks (Mike Slone). 


New England Patriots 

Wbz(am) Boston, starting its sixth year of 
Patriot coverage, is to pick up the full 14- 
game regular season slate plus six exhibition 
contests. Twenty stations in Maine, New 
Hampshire, Vermont, Rhode Island and 
Connecticut are expected to pick up the 
feeds, nearly triple last year’s hook-up. 

Game sponsorship is three-quarters sold 
with equal shares going to F&M Schaefer 
Brewing (BBDO), New England Chrysler- 
Plymouth Dealers (Young & Rubicam) and 
Merit Saveway gasoline (Whittlesey & Part¬ 
ners). 

Play-by-play announcer Gil Santos and 
color commentator Gino Cappeletti will also 
handle pregame, postgame and half-time pro¬ 
grams. Sponsorship, on an alternating basis, 
has been sold to Household Finance Corp. 
(Needham, Harper & Steers), Hills Food 
Service (Dean Wolf Associates) and Union 


Carbide Co. for its Eveready batteries (Wil¬ 
liam Esty). 

On the television side, wbz-tv Boston 
takes over preseason coverage from wsmw- 
(rv) Worcester, Mass., under a one-year 
contract. The six exhibitions will also be fed 
to w jar-tv Providence, R.I., and wwlp-tv 
Springfield, Mass. 


New York Jets 

Wor(am) New York goes into its second 
year of a three-year contract as originator of 
Jets games, with this year’s schedule calling 
for all six exhibitions and 14 regular-season 
games. So far, about 30 stations in New 
York, New Jersey, Connecticut, Pennsyl¬ 
vania, Rhode Island arid Vermont have 
agreed to carry wor’s feed. Merle Harmon 
will be back on play-by-play and Sam De 
Luca, an ex-Jets captain, returns as color 
man. 

Wor plans two pregame shows, a 15- 
minute Don Criqui Show and a 10-minute 
Sam De Luca Show, and one postgame show 
with Mr. De Luca, called Locker Room . 


Football’s TV network sponsors for 1972 


A.C. Sparkplug (Burnett): CBS-TV, NFC games, 
division playoff. 

Alcoa (KM&G): CBS-TV. NFC games. 

Allied Radio Shack (Bloom): CBS-TV, NFC games; 
NBC-TV. AFC games. 

Allstate Insurance (Burnett): NBC-TV. AFC games. 

American Oil (D'Arcy, McManus): CBS-TV, NFC 
championship. 

American Petroleum (Burnett): CBS-TV. NFC games. 

American Tourlster (DDB): CBS-TV, NFC games. 

AT&T (Ayer): NBC-TV. AFC games. 

Aurora Toys (Grey): ABC-TV, Monday night NFL 
games. 

Autollte (K&E): CBS-TV. NFC games, division play¬ 
offs. 


Avis (B&B): NBC-TV. AFC games. 

Bank Amerlcard (D'Arcy-MacManus): CBS-TV, NFC 
games. 

Black & Decker (Van Sant. Dugdale): CBS-TV, NFC 
games. 

Boeing (Coie & Weber): CBS-TV, NFC games, di¬ 
visional playoff. 

Chevrolet (Campbell-Ewald): ABC-TV. NCAA games. 

Celanese (Grey): NBC-TV, AFC games. 

Chanel (NC&K): CBS-TV, NFC games. 

Chrysler (BBDO): NBC-TV. AFC games. 

Colgate (Bates): CBS-TV. NFC games. NBC-TV. AFC 


uarnc?a. 

Combe Inc. (Media Insight): CBS-TV, NFC division 
playoff. Pro Bowl. 

Consolidated Cigar (DKG Inc.): NBC-TV. AFC games. 

Continental Insurance (DDB): ABC-TV, NCAA games. 

Credit Union National Association (Garrison. Jasper 
Rose & Co.): NBC-TV. AFC games. 

Dow Chemical (NC&K): CBS-TV. NFC games. 

Dupont (BBDO): NBC-TV. AFC games. 

Equitable fFC&B): CBS-TV. NFC games, division 
playoff. Conference Championship; NBC-TV. AFC 

Fireman 1 * Fund (C&W): CBS-TV. NFC games, division 
pfavoff. 

Firestone (Sweeney & James): CBS-TV. NFC games; 
NBC-TV. AFC flames. 

Ford, Llncoln-Mercury Division (K&E): ABC-TV. NFC 
games. 

Ford, Ford Motor Division (JWT): CBS-TV. NFC 
games, divisional playoffs, Pro Bowl. 

Foundation for Full Service Banks (D-F-S): CBS-TV 
NFC games, division playoff, conference champ- 
lonshio: NBC-TV, AFC games. 

Fram (SFM Media): CBS-TV. NFC flames. 

General Cigar (O&M): CBS-TV, NFC games. 

General Electric (W. B. Donner): NBC-TV, AFC 
games. 

General Motors Corp. (D'Arcy, McManus): ABC-TV. 
NCAA games. 

Gillette (BBDO): ABC-TV NFL Monday night games. 

B. F. Goodrich (Grtswofd Eshfeman): CBS-TV. NFC 
games. 

Goodvear (Y&R): ABC-TV. NCAA and NFL Monday 
niqht games; CBS-TV, NFC games, division play¬ 
offs, conference championship; NBC-TV, AFC 
games. 

Haagar (Tracy Locke): NBC-TV, AFC games. 

Helene Curtis (Ayer): CBS-TV. NFC games. 

Hertz (Carl Ally): CBS-TV. NFC games. 

Heubleln (Mars afk): NBC-TV. NFC games. 

Holiday Inn (JWT): ABC-TV, NCAA games; CBS-TV. 
NFC games, division playoffs, conference cham¬ 
pionship. 

Homellte (SFM media): CBS-TV. NFC games. 

E. F. Hutton (B&B): CBS-TV, NFC games, division 
playoff. 

Kentucky Fried Chicken (Burnett): NBC-TV, AFC 
games. 


Levi Strauss (Honlg-Cooper & Harrington): CBS-TV. 
NFC games. 

Lincoln Life (Bonsib): NBC-TV, AFC games. 

3M (BBDO): NBC-TV. AFC games. 

Magnavox (Magnamedia): NBC-TV, AFC games. 

Master Charge (ESTY): CBS-TV. NFC games. 

Memorex (Burnett): CBS-TV. NFC games. 

Mennen (Grey): CBS-TV, NFC games. 

Metropolitan Life (Y&R): ABC-TV. NFL Monday night 
games. 

Midas (Wells. Rich. Greene): NBC-TV. AFC games. 

Miles Laboratories (Clifford A. Botway): ABC-TV. 
NCAA games; CBS-TV. NFC games. 

Miller Brewing (McCann-Erickson): ABC-TV. NCAA 
games; CBS-TV. NFC games, division playoffs, 
conference championship. 

Mltchum Thayer (S. R. Leon): CBS-TV. NFC games. 

Mobil Oil (DD&B): NBC-TV, AFC games. 

Model Products (Humphrey. Browning. MacDougall): 
CBS-TV. NFC games. 

(Motorola (Clinton E. Frank): ABC-TV. NCAA games; 
CBS-TV. NFC games. NBC-TV. AFC games. 

New York Life Insurance (Compton): CBS-TV, NFC 
games, division playoffs, conference championship; 
NBC-TV. AFC games. 

Norefco (McCaffrey & McCall): CBS-TV. NFC games. 

Panasonic (Bates): ABC-TV. NFL Monday night 
games. NBC-TV. AFC games. 

J. C. Penney (McCaffrey & McCall): CBS-TV. NFC 
games. 

Pennzoil (Eisaman. Johns & Law): NBC-TV, AFC 
games. 

Philip Morris (Burnett): CBS-TV. NFC games. 

Phillips Petroleum (JWT): NBC-TV. AFC games. 

Polaroid (DDB): CBS-TV. NFC games. 

RCA (JWT): CBS-TV, NFC games; NBC-TV. AFC 
games. 

Remington (Y&R): CBS-TV. NFC dames. 

R. J Reynolds (D-F-S): CBS-TV, NFC games, division 
playoff, conference championship; NBC-TV. AFC 
games. 

Royal Crown (Wells. Rich, Greene): CBS-TV, NFC 
flames. 

Ryder Systems (Michael Sloan Inc.): CBS-TV. NFC 
games, idvision plavoff. conference championship. 

Schlitz (Burnett): CBS-TV. NFC games, division 
Dlavofl. Pro Bowl: NBC-TV, AFC games. 

Schick (D-F-S): CBS-TV. NFC games; NBC-TV. 
AFC games. 

Sears Roebuck (various): ABC-TV, NFL Monday 
night games; CBS-TV. NFC games, conference 
championship; NBC-TV. AFC games. 

State Farm Insurance (NH&S): CBS-TV. NFC games; 
NBC-TV. AFC games. 

Stokely Van Camp (Frank): CBS-TV, NFC games. 

STP (Media Buyers): CBS-TV, NFC games, division 
plavoff and conference championship; NBC-TV. AFC 
games. 

Sunbeam (FC&B): CBS-TV. NFC games. 

Sunoco (Esty): ABC-TV. NFL Monday night games. 

Texaco (Benton & Bowles): ABC-TV, NCAA games. 

Travelers Insurance Co. (Carl Ally): ABC-TV, NCAA 
games. 

Union Carbide (Esty): CBS-TV, NFC games: NBC-TV, 
AFC games. 

Uni royal (DDB): CBS-TV. NFC games; NBC-TV. 
AFC games. 

U.S. Tobacco (W&L): ABC-TV. NCAA games. 

Warner-Lambert (JWT): CBS-TV. NFC games, division 
playoffs, conference championship. Pro Bowl; NBC- 
TV, AFC games. 

Williamson Dickey (SPM Media): CBS-TV, NFC 
games. 


Rotating sponsors on the entire Jets cov¬ 
erage are: Ballantine beer (Needham, Har¬ 
per & Steers), M & M candies (Ted Bates), 
Datsun Dealers (Parker Advertising), Manu- 
facturers-Hanover Trust (Young & Rubi¬ 
cam) and Merit-Saveway Service Stations 
(Whittlesey). 

After a seven-year association with wor- 
tv New York, the Jets have signed with 
wNEw-TV New York, which will cover five 
exhibition games, three live and two on 
delay. Charley Jones, Kyle Rote and Tom 
McDonald will handle the announcing. 
Sponsors signed so far include Pabst Brew¬ 
ing (Kenyon & Eckhardt), Chrysler Corp. 
and Goodyear tires (Young & Rubicam), 
Alberto-Culver (Foote, Cone & Belding), 
Manufacturers-Hanover Trust (Young & 
Rubicam), Memorex tapes (Hoefer, Diete- 
rich & Brown), and Johnson & Johnson male 
products (Cummins, MacFail & Nutry), 

AFC—Central Division 


Cincinnati Bengals 

Avco’s wlw(am) Cincinnati will be in the 
second year of its three-year rights agree¬ 
ment with the Bengals this season. It will 
feed six exhibitions and 14 regular-season 
games to a regional radio network of about 
35 stations in Indiana, Ohio, Kentucky and 
West Virginia, 

Renewing one-quarter sponsorships on 
wlw are Burger Brewing (Midland Adver¬ 
tising) and Tresler-Comet gasoline (Joel 
Friedman Advertising). Purchasing one- 
eighths are B.F. Goodrich (Bartlett Adver¬ 
tising), Ohio Appliances (Progressive Ad¬ 
vertising) and Union Central Life Insurance 
(Adams, Gaffney & Associates). 

Wlw’s three pregame shows, Coach's Cor¬ 
ner, Warm-Up and Bengals Football Preview, 
will be sponsored respectively by First Na¬ 
tional Bank of Cincinnati (Northlich-Stol- 
ley), Silco, manufacturer of laundry equip¬ 
ment and insecticides (Adams, Gaffney & 
Associates), and Cincinnati Milk Sales (Mid¬ 
land Advertising). Sponsorship for two half¬ 
time features has been renewed by Central 
Trust Bank (Stockton, West, Burkhart) and 
Shillito’s men’s store (Carl Press). Fifth 
Third Bank (Ralph Jones agency) will 
sponsor the Star of the Game Show. 

Phil Samp will again do play-by-play, 
with color supplied by Jimmy Crum. 

Wlw will again originate the nightly Paul 
Brown Show for 26 weeks, sponsored by 
Central Trust Bank and Perkins Pancakes 
(Nolan, Keelor & Stites). 

Avco’s wlwt(tv) Cincinnati and wlwd- 
(tv) Dayton, Ohio, and wlex-tv Lexington, 
Ky., will carry two exhibition games, Aug, 
5 and 28. Phil Samp will cover play-by-play, 
with Omar Williams on color. Sponsorship 
is incomplete. Once again, wlwt will be 
presenting Quarterback Club, a series of 
half-hour programs with Phil Samp and 
Bengals Coach Paul Brown, Sponsors are to 
be announced. 


Cleveland Browns 

Whk(am) Cleveland will be in the second 
year of its renewed three-year rights agree¬ 
ment and plans to originate all six exhibition 
contests and 14 regular-season games. A re- 
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gional network of about 40 stations in Ohio 
and Pennsylvania is expected to pick up the 
feeds. 

Two pregame shows are: Browns Report, 
20 minutes, sponsored by East Ohio Gas 
(D'Arcy), Union Carbide (William Esty) 
and Northern Ohio Bank (Meldrum & 
Campbell), and The Nick Skorich Show, five 
minutes, Realty (Liege Advertising), spon¬ 
sor. The games will be sponsored by Duke 
beer (Admark), Greater Cleveland Chrysler- 
Plymouth Dealers (Young & Rubicam), Blue 
Cross (Carr-Liggett Advertising) and House¬ 
hold Finance (direct). Coverage will be pro¬ 
vided by Gib Shanley, play-by-play, and Jim 
Graner, color. 

Following the game will be Scoreboard 
Show , 10 minutes, Tile House (Ray Cone) 
and Faflik Shows (Conefeld Advertising) 
cosponsors; and Locker Room Report , 20 
minutes, also sponsored by East Ohio Gas, 
Union Carbide and Northern Ohio Bank. 

Wbws(tv) Cleveland will carry two ex¬ 
hibition games on Aug, 20 and Sept. 10. 
Play-by-play will be provided by Jay Ran¬ 
dolph and Ray Scott for those respective 
preseason games. Lever Brothers (J. Walter 
Thompson) and Genesee Brewing (William 
Esty) will sponsor half of the time, the re¬ 
mainder to be sold on a spot basis. 


Houston Oilers 

Kilt(am) Houston, in its ninth year broad¬ 
casting Oilers games will carry the six pre¬ 
season and 14 regular-season games. These 
will be fed to a regional network that fig¬ 
ures to total 20 stations. Dan Lovett and 
Ron Franklin, sports directors of competing 
TV stations (ktrk-tv and khou-tv, respec¬ 
tively), are the radio voices of Oilers foot¬ 
ball for the second year. 

Three-quarters of the game broadcasts 
have been sold to advertisers to date, with 
Houston Area Chevrolet Dealers (placed 
direct) in for one-quarter; M&M/Mars divi¬ 
sion of Mars Inc. (Ted Bates) also is buying 
one-quarter, and Eastern Airlines (Young & 
Rubicam) and Union Carbide (William Esty) 
will share a one-quarter sponsorship. Spon¬ 
sors of pregame and postgame shows are 
Morgan Homes and Ryder Truck Lines. The 
half-time show program has been sold to 
Southwestern Bell Telephone Co. 

Ktrk-tv Houston will televise four pre- 
season games, two live and two on a delayed 
basis. Sports Director Dan Lovett and ABC 
TV’s Don Meredith will be at the mike. 
There are no sponsorships, only participat¬ 
ing advertisers. Ktrk-tv has a one-year con¬ 
tract to carry the games. 


Pittsburgh Steelers 

Wtae(am) Pittsburgh, which will be going 
into its third year of originating Steelers cov¬ 
erage, mixed the sounds of the Fourth of 
July with the happy announcement that its 
pro football is sold out for 1972. The six 
preseason and 20 regular-season games will 
again be fed to a regional network of 37 
stations in western Pennsylvania, Maryland, 
West Virginia and eastern Ohio. 

Jack Fleming will return for the play-by- 
play as will color commentator Myron Cope 
of Sports Illustrated , who is also wtae 
Sports director. A half-time show by the sta¬ 


tion’s Tom Bender will include radio replays 
of key action in the first two quarters as 
well as conference calls to other game 
broadcast booths to discuss action in other 
ball parks, 

Chrysler-Plymouth Dealers has bought 
one-half the game sponsorship with the other 
half going to Iron City beer and Pittsburgh 
National Bank (both Ketchum, MacLeod & 
Grove). 

Other programing includes a pregame 
show with Mr. Cope and Steelers Head 
Coach Chuck Noll; a pregame show by Mr, 
Fleming; a postgame football report by Mr. 
Bender, followed by Dressing Room Report 
by Mr. Cope. All are completely sold out 
for the season. 

Preseason TV will be handled for the sec¬ 
ond year by wiic-tv Pittsburgh, which as 
the NBC affiliate in that city also carries 
Steelers road and NFC regular-season 
games. The exhibition play-by-play will be 
called by wiic-tv Sports Director Sam 
Nover with color by Paul Martha, former 
Pitt All-American and Steeler star. They will 
be assisted by Ray Tannehill. 

Game sponsors so far are Koehler Brew¬ 
ing Co. (Lando Inc.) and Chrysler-Plymouth 
Dealers (Young & Rubicam). 

All of the Steelers telecasts will be pre¬ 
ceded by an interview show with Mr. Nover 
and quarterback Terry Hanratty as co-hosts. 


AFC—Western Division 


Denver Broncos 

Koa(am) Denver will carry five preseason 
and 14 regular-season games of the Denver 
Broncos. These radio broadcasts will be to 
a 42-station network in seven states—Colo¬ 
rado, Wyoming, Montana, Utah, Idaho, Ne¬ 
braska and New Mexico. Bob Martin will 
do play-by-play announcing, with Larry Zim¬ 
mer handling color. 

Game broadcast sponsors, their fractions 
of sponsorship, and agencies of record in¬ 
clude: Texaco, one-fourth, (through Benton 


& Bowles); Greater Denver Ford Dealers, 
one-eighth, (J. Walter Thompson); Majestic 
Savings & Loan, one-eighth (Frye-Sills); 
Olympia Beer, one-eighth, (Botsford, Ketch- 
urn); State Farm Insurance, one-eighth, 
(direct); Pepsi-Cola Bottling Co, of Denver, 
one-eighth, (direct), Public Service Co. of 
Colorado, one-eighth, (direct). 

Other sponsors and agencies of pregame 
and postgame shows and adjacencies include: 
NFL Today adjacency—Swanson Custom 
Firearms (direct) and Josling (Neuwirth- 
Koller Advertising). NFL Today —Boyd Dis¬ 
tributing (J&D Associates), Vernors ginger 
ale (direct), and Johnny Haas Lincoln- 
Mercury (Boccard Advertising). Pregame 
Report —Kaufman’s Men’s Wear (direct), 
John Ralston Show adjacency—Ward Terry, 
(Wescott Advertising). John Ralston Show — 
O’Meara Ford (Eby & Everson Advertising). 
Adjacency preceding kickoff—London Tai¬ 
lors (Flesher Advertising). 

Also: NFL Scoreboard adjacency—Or- 
bach’s (Neuwirth-Koller Advertising), and 
Homelite, (Flesher Advertising). NFL 
Scoreboard —Holly Inns (Neuwirth-Koller 
Advertising). Bronco Talk adjacency—Kur¬ 
land Ford (Neuwirth-Koller Advertising), 
Bronco Talk —NAPA-Genuine Parts, (Neu¬ 
wirth-Koller Advertising), and C. H. Chris¬ 
topher, (O’Hearn & Huppe). Locker Room 
Report —Mr. G’s Restaurant, (Bernstein, 
Rein & Boasberg). 

Radio koa’s co-owned station, koa-tv, will 
carry three preseason games, all live. Bob 
Martin will do the announcing. Each telecast 
will be preceded by a half-hour pregame 
program. The play-by-play and pregame 
programs will be supported by participating 
sponsors. Koa-tv is in the first year of a 
new three-year contract for TV rights to 
preseason games. 


Kansas City Chiefs 

Kcmo(am) and kfmu(fm) Kansas City 
both Meredith stations, will broadcast all 
preseason and regular-season Chiefs games 
beginning with the July 29 Hall of Fame 



Success begets success. The Dallas Cowboys not only bulldozed their way Into the 
national championship, but also won a healthy new radio contract with KRLD(AM) Dallas. 
In turn, the station this season will feed the games to an expanded regional network of 
170 stations. Inspecting the Cowboys' new home, Texas Stadium, Is the on-mike team of 
(l-r) Verne Lundquist, Frank Lleber and Ai Wisk. Station Manager John Barger will 
coordinate the broadcast activities for the station and network. 
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contest from Canton, Ohio. The kcmo/ 
kfmu Chiefs network is expected to include 
50 stations in Missouri, Kansas, Nebraska, 
Iowa and Oklahoma. Announcer team for 
the broadcasts is Dick Carlson doing the 
play-by-play, and Bill Grigsby with color 
commentary. 

Each of the following five advertisers has 
one-fifth participation in all Chiefs broad¬ 
casts: Interstate Securities Corp. (through 
Valentine-Radford); Vickers Petroleum Co. 
(Barickman Advertising); Fairmont/Coun¬ 
try Club Dairy (Bozell & Jacobs): M&M/ 
Mars Candy (Ted Bates); Schlitz Brewing 
(Mace Advertising). 

Radio broadcasts also will include both 
pregame and postgame programs. Pro Foot¬ 
ball Reports will be sponsored by participat¬ 
ing advertisers. Scouting the Chiefs is to be 
sponsored by City National Bank (Oliver 
Advertising). Wrap Up Show has been sold 
to Aamco transmission (Sher-Jones Adver¬ 
tising). B. C. Christopher Co., (O’Hearn- 
Huppe Advertising) is slated to sponsor 
Lucker Room , while the Around the NFL 
program will have participating sponsors. 

In addition to coverage of Chiefs games, 
kcmo also will broadcast a daily series fea¬ 
turing the head coach of the Chiefs. The 
program, Here's Hank Stram, is to be broad¬ 
cast three times each day and will be co¬ 
sponsored by Katz Drug Centers (Imperial 
Advertising) and Arrowhead Tire Co. 
(Witcher and Associates). 

Metromedia Television’s kmbc-tv Kansas 
City is in the second year of a five-year con¬ 
tract that affords the station rights to the 
Chiefs preseason games. This year five ex¬ 
hibitions will be telecast, beginning with the 
game against the Chicago Bears Aug. 5. This 
will be the only live origination. The others 
will be on a tape delay. No announcers 
have been set as yet for these preseason 
games. 

Sponsors for the telecasts, each with a 
one-fourth piece of the business, are House¬ 
hold Finance Corp. (direct); Wilson Meats 
(Campbell-Mithun); and Hamms Beer (J. 
Walter Thompson). One-fourth is still open. 

There also is to be a pregame program, 
Len Dawson Takes a Second Look . It’s to 
be aired 30 minutes prior to each game. 
Sponsorship of this pregame show has not 
yet been set. 


Oakland Raiders 

Knbr (am) San Francisco last spring ac¬ 
quired radio broadcast rights for all Oak¬ 
land Raiders football games for the next 
three years. The Raiders open a 20-game 
schedule against the New England Patriots 
on Aug. 5 in the Oakland Coliseum and 
knbr will not only carry this preseason con¬ 
test but five others in addition to 14 regular- 
season broadcasts. The NBC-owned station 
will originate the broadcasts for 13 other 
stations on a regional network. Veteran 
Raider play-by-play sportscaster Bill King 
and color analyst Scotty Stirling will broad¬ 
cast the games. 

Game sponsors and their agencies of rec¬ 
ord include: California Blue Shield, one- 
fifth (through Coleman Advertising); Pacific 
Telephone, one-tenth (BBDO); Rhodes De¬ 
partment Stores, one-fifth (Rainbow Adver¬ 
tising); Northern California Toyota Dealers, 
one-fifth (Gross, Pera & Rockey, division of 


Clinton E. Frank, San Francisco), and Un¬ 
ion Oil, one-fifth (Leo Burnett). 

In addition to play-by-play coverage, 
knbr will be broadcasting an extensive pack¬ 
age of programs for the Raiddrs, said to be 
possibly the broadest in the National Football 
League. Programs on game day start off 
with Raider Countdown , a two-hour pro¬ 
gram before every home and away game, 
with the first program starting Aug. 5. The 
Pregame Show starts 20 minutes before 
kickoff. Following each game Scotty Stirling 
will do a 10-minute Postgame Analysis. Im¬ 
mediately afterwards Bill King is scheduled 
to do a five-minute Locker Room Report. 
This is followed by Raider Report , a 30- 
minute wrap-up of the game and scores 
from around the league. 

There are still other pro-football oriented 
programs that will be spread throughout the 
week on knbr. Raider Report , at 5:55-6 
p.m., Monday through Saturday, got under 
way July 12. Ask the Raiders, which is to 
start Aug. 8, is a 25-minute program to be 
presented on Tuesday nights, 7:05-7:30 p.m. 
Raider Roundup is a Friday program at 
7:05-7:30 p.m., with the first program start¬ 
ing Aug. 4. Football for the Gals is an 
afternoon program for Wednesdays from 
12:30 to 12:35 p.m. 

Neither the pregame nor the postgame 
analysis has as yet been sold on knbr, but 
the Locker Room Report will be sponsored 
by Air California (William G. Pereira). 

The Raiders have not sold local preseason 
TV rights. 


San Diego Chargers 

Kdeo(am) El Cajon, Calif., in the fourth 
year of a five-year contract, will originate 
the six preseason and 14 regular-season 
games. They will be fed to a regional net¬ 
work of 14 stations mostly in Los Angeles 
and Orange counties, but also extending in¬ 
to Arizona. Stu Nahan, normally sports- 
caster for kabc-tv Los Angeles, and Ralph 
Lawler are the announcing team. 

The suburban San Diego radio station 
has so far sold one-fifth sponsorships in the 
football broadcasts to Bank of America 
(Grey Advertising); Texaco (Benton & Bow¬ 
les); Toyota Motor Distributors (Clinton E. 
Frank/West Coast) and a one-tenth spon¬ 
sorship to Jack-in-the-Box Restaurants 
(Doyle Dane Bernbach). There also will be 
a coach’s show arid pregarne and postgame 
programs. 

Kcst(tv) San Diego, in the first year of 
a two-year agreement, will carry all six 
preseason games. Out-of-town games in New 
Orleans and Minnesota will be carried live. 
All other games will be presented on a tape- 
delay basis. Telecasts will be in color with 
pickups provided by the station’s own re¬ 
mote van. 

No pregame or postgame programing is 
contemplated. Announcers are still to be de¬ 
termined. As of July 15 no firm contracts 
had been signed with any advertisers. 

NFC—Eastern Division 


Dallas Cowboys 

The supremacy of the Cowboys isn’t con¬ 
fined to the playing field: The world cham¬ 
pions of pro football will have a radio net¬ 


work of at least 170 stations this year, up 
from 127 in 1971. 

Krld(am) Dallas has taken over as rights 
holder for the club. With the networking to 
be handled by Texas State Network, 21 
games will be fed to stations in seven South¬ 
western states. The pre-preseason game be¬ 
tween Dallas and the College All-Stars will 
augment broadcasts of six exhibitions and 
the 14 regular-season games. 

Krld Sports Director Frank Glieber and 
Dallas sports personality Verne Lundquist 
will do play-by-play. A1 Wisk, formerly the 
voice of the University of Michigan Wol¬ 
verines, will be the color man. 

Preceding each game there will be a 15- 
minute show by Mr. Glieber and Dallas 
coach Tom Landry plus a 10-minute pre- 
kickoff program. Krld also plans a 10-min¬ 
ute postgame report by Messrs. Glieber and 
Lundquist and a 15-minute locker-room 
show by Mr. Wisk. 

Krld has sold its in-game sponsorships 
to Chevrolet trucks (through Campbell- 
Ewald), American Airlines (Doyle Dane 
Bernbach), Household Finance (direct), 
Schlitz Beer (direct), Jack-In-The-Box 
(Doyle Dane Bernbach) and M&M Candy 
(Ted Bates). 

Texas State Network reports the follow¬ 
ing in-game advertisers: Texaco (Benton & 
Bowles), Lone Star beer (Glenn) and De- 
Voe paints (Doe-Anderson). 

In addition, krld has sold its Landry and 
locker-room shows to Pepsi-Cola (direct) 
and Wynnewood Bank (direct) and the pre- 
game and postgame shows to Dallas County 
Chevrolet Dealers (direct) and Neuhoff 
Brothers (Tracy-Locke). 

On the preseason TV side, kdfw-tv Dallas 
will telecast live the Cowboys’ road games 
with Los Angeles Aug. 12 and New Orleans 
Aug. 19. Tape-delay telecasts the following 
day are scheduled for the home games Aug. 
5 with Houston and Sept. 9 with Oakland. 
Sponsor line-up has not been announced. 


New York Giants 

Former NFL linebacker Sam Huff will join 
wnew(am) New York’s announcing staff 
as the station enters its 12th consecutive 
year of covering the Giants games (and the 
third year of a three-year contract). A net¬ 
work of about 25 stations in New York* 
Connecticut and New Jersey will pick up 
six exhibitions and 14 regular-season games. 

Chip Cipolla and Marty Glickman join 
Mr. Huff for play-by-play, which is com¬ 
pletely sold out again this year. The spon¬ 
sors are Getty Oil (through DKG Inc.), 
Volkswagen of America (Doyle Dane Bem- 
bach), Manufacturer’s Hanover Trust 
(Young & Rubicam), F & M Schaefer Brew¬ 
ing (BBDO) and Union Carbide (William 
Esty). 

Mr. Cipolla will have a 25-minute pre¬ 
game show. A postgame Locker Room Re¬ 
port will be conducted by Mr. Huff. Both 
shows will be sponsored by American Air¬ 
lines (Doyle Dane Bernbach) and the Mod¬ 
em Acceptance Corp., a money-lending 
agency (Dyna-Mark). 

For television, wcbs-tv New York con¬ 
tinues with the Giants for the 13th year, 
with this year’s schedule made up of five 
preseason games, two to be sent out live 
and three on delay. Ray Scott, Pat Summer- 
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That’s why WJR over-works all this town’s 
sports heros. We’ve been doing it for years to 
the likes of A1 Kaline, Dave Bing, Joe Schmidt 
and a long line of MSU gridders. 

And if we can’t squeeze an event on live, 
we’ll bring Detroiters the scores and high¬ 
lights: golf, bowling, hockey, tennis, soccer. 
Even special reports right through the fog on 
the Port Huron to Mackinac yacht race. 

We have no choice; WJR is Detroit’s Power 
Station for Sports. And that’s one more rea¬ 
son why, in a world of sound-alike radio, WJR 
stands out. 

Bob Reynolds Sports Show: 6:15-6:30 each 
evening. Sports Final: 11:15-11:30 every night. 
Sports Magazine: 8:10-9:00 evenings. Tigers, 
Lions, Pistons, and MSU Football, all live. 

W)R 

A CAPITAL CITIES STATION 


Tiger Stadium, Detroit: Ron Jessie takes 
the kick-off and flashes up field, end zone to 
end zone, 102 yards for a touchdown. 

But Jessie’s not through yet, because on 
WJR that run will take place at least four 
more times: immediately afterwards in Bob 
Reynolds’ recap, later that evening on Bob’s 
sports show, again on the WJR Sports Final. 
And once more the next morning when WJR’s 
Sports-Nut-in-Residence, J. P. McCarthy, goes 
over that chewed-up turf once again. 

That’s five times! 510 yards for 6 points. 

Sorry Ron, but it’s our policy. There were 
a few people in the area (all with valid ex¬ 
cuses) who didn’t hear your triumph live in the 
immortal words of Van Patrick. And we had 
to give them every chance to hear about it in 
detail. 


Call your KATZ rep. for more information. 











all, Frank Glieber, Tom Brookshier and 
Irv Cross will rotate on the play-by-play. 


Tank Younger. 

Willie Davis. Buck Buchanan. 
CRUNCH. 


Grambling College Football Highlights (A Base 
Enterprise Production). 3rd Season. Again sold by 
Sports Media Sales and sponsored by Oldsmobile 
Division of General Motors and Budweiser/Budweiser 
Malt Liquor. 

Sports Media Sales. Call us if you need a show 
sold or syndicated, a promotion developed, a product 
endorsement by an athlete, a contract negotiated 
or help in any phase of sports marketing. Clients we 
represent include: 

Golden State Warriors (NBA) (4th Season) 

Philadelphia 76ers (NBA) 

The Jerry West TV and Radio Show 

(KTLA-TV, KFI Radio—LA.) 

The John Wooden Show (KTLA-TV) 

TVS, Inc. (West Coast Sales Rep) 

Hollywood Park Turf Club 

(TV Show and Daily Program, print) 



George Wallach, President / Barry Mendelson, Vice President 
(213)278-1740 □ 434 North Rodeo Drive, Suite 212 □ Beverly Hills, California 90210 


★★★★★★★★★★★★★★★★★★ 
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Philadelphia Eagles 

Wip(am) Philadelphia has signed a new 
three-year contract with the Eagles and will 
broadcast 14 regular-season games and six 
exhibitions on a 10-station network in Penn¬ 
sylvania, New Jersey and Delaware. Play- 
by-play man Charles Swift and color com¬ 
mentator A1 Pollard return as the announc¬ 
ing team. 

Game sponsors: Girard Bank (through 
Aitkin-Kynett); F & M Schaefer Brewing 
(BBDO); Ron Levitt Used Cars (Sonder, 
Levitt & Sagrsky), MAB Paints (T. L. 
Reimel Advertising) and Merit/Saveway 
gas stations (John Back Associates). 

The pregame and postgame shows will 
run 20 minutes each, and the new host is 
Merrill Reese. These shows will be spon¬ 
sored by Union Carbide (William Esty), 
Morville Clothes for Men (Brownstein Ad¬ 
vertising), McDonald's food chain (Eckman 
Advertising) and Cottman transmissions 
(Ross Adertising). There will also be a five- 
minute Warm-Up before the games, and a 
five-minute Wrap-Up after. Mr. Swift and 
Mr. Pollard will handle these, both to be 
sponsored by Giles and Ransom, a local 
truck-lift firm (Bofinger-Kaplan) and Llan- 
arch Gun Shop (Barsel Advertising). 

Wcau-tv Philadelphia begins its 12th year 
of covering Eagles games, with all six exhi¬ 
bition games to be telecast this year, five on 
delay. Hugh Gannon replaces Andy Musser 
on the play-by-play, and ex-Eagle defense- 
man Tom Brookshier continues as color 
commentator. Participating sponsors in the 
telecasts are: F & M Schaefer Brewing 
(BBDO); MAB Paints (T, L. Reimel); Con¬ 
tinental Bank of Philadelphia (Kalish-Rice 
Advertising), and Getty Oil (DKG Inc.). 


St. Louis Cardinals 

Kmox(am) St. Louis will broadcast six pre¬ 
season games and 14 regular-season games. 
One-quarter sponsors are Busch Bavarian 
beer (through Gardner Advertising) and 
Household Finance Corp. (Needham, Har¬ 
per & Steers). Union Carbide (William Esty) 
and St. Louis Buick Dealers (Winfield Ad¬ 
vertising) each have one-eighth. One quar¬ 
ter is open. 

Play-by-play is to be handled by Bob 
Starr with Joe Pollack doing color. 

A 10-minute pregame Larry Wilson Show 
is not yet sold. Sponsor of the 10-minute 
pregame Coach*s Corner will be St. Louis 
County National Bank (Winfield Advertis¬ 
ing). Star of the Game t the 10-minute post¬ 
game program, will be sponsored by Aspen 
American Motors (direct). 

Kmox-tv St. Louis will telecast five Car¬ 
dinals' preseason games. So far games are 
three-quarters sold. Bob Buck will do play- 
by-play with color man not yet announced. 


Washington Redskins 

Wmal-am-fm Washington, which has faith¬ 
fully covered the action of the Redskins 
since their rinky-dink days of the early six¬ 
ties, will return this year with the charisma 
of George Allen and his over-the-hill gang 
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likely to attract even greater audiences. It 
will be the ninth consecutive year for the 
wmal stations and again six exhibitions and 
the 20 regular-season games are on the 
schedule. The Redskins’ regional network so 
far includes 25 stations. 

Returning will be Steve Gilmartin on 
play-by-play and Mai Campbell on color. 
Tn-game sponsor list is not yet complete but 
Household Finance (through Needham, 
Harper & Steers) has picked up one-fourth 
of the play-by-play. 

A 10-minute pregame show on wmal 
will be sponsored by Union Carbide (Wil¬ 
liam Esty) and a 10-minute postgame wrap- 
up is to be taken by Bank of Virginia. 

Wmal-tv Washington will be going into 
its second year of telecasting preseason Red¬ 
skins games. Five of the six exhibitions are 
involved and a regional network of three or 
four stations is expected with C. D. Chesley 
Inc., sports network specialists, handling the 
hook-up. 

Mr. Gilmartin will do the TV play-by- 
play with ex-Redskin Lonnie Sanders on 
color, Games are being sold on a partici¬ 
pating basis with sponsor line-up to be 
announced soon. 

NFC—Central Division 


Chicago Bears 

It’ll be reunion time again for wgn(am), 
the Bears and a long list of returning adver¬ 
tisers. The Chicago station will be carrying 
two preseason games and 11 of the 14 
regular-season games. The first three games 
of the regular season will be pre-empted by 
wgn’s coverage of the baseball Chicago 
Cubs. 

Play-by-play and color will again be han¬ 
dled by Jack Brickhotise and Irv Kupcinet, 
respectively. 

The in-gamc sponsors that tried Bears 
football for many years and liked it: Stand¬ 
ard Oil Division of American Oil (through 
D’Arcy, MacManus Advertising) which 
bought one-third; G. Heileman Brewing 
(Campbell-Mithun) which picked up one- 
third, and Household Finance (Needham, 
Harper & Steers) which bought the other 
third. 

Standard Oil has been in the Bears line¬ 
up for 27 consecutive years, Heileman 
Brewing for 12 straight years, and House¬ 
hold Finance for four years. 

All regular-season games, with the ex¬ 
ception of the final one, will be followed 
by The Sports Scoreboard with Jack Brick- 
house and Football Review with Mike Pyle 
and Marty McNeeley. All the regular-sea¬ 
son games will be preceded by a 15-minute 
Mike Pyle Show and Football Warm-Up 
with Jack Brickhouse. 

Wgn expects to announce the Scoreboard 
sponsor soon. Clientele in the other pregame 
and postgame programs include Robert Hall 
(Arkwright), Pentel (Meyer-Fredricks), 
Horn Motor Sales (Sander Rodkin), Cotter 
& Co. (Home Marketing Associates), Sun- 
Ford Hopkins Co. (direct), and Plywood 
Minnesota (Dale E. Hoshell). 

Wbbm-tv Chicago will telecast six pre- 
season games which are thus far 80% sold. 
Sponsors are to be announced shortly, wbbm- 
tv said. 

Brent Musburger will do play-by-play 


Ray Scott says: 



“We’ll give you 
these super 
football binoculars. 

FREE!” 


Ray Scott, selected the nation’s 
best sportscaster by his peers, 
invites you to program America’s 
best radio football show. 



7 power, 35mm Sportview wide angle with new Insta-Focus. 
Includes case. By Bushnell, division of Bausch & Lomb. 


Free with purchase of Computer Kickoff 



To honor the fifth big year of this unique radio series, 
we have a great offer. When you purchase Computer Kick 
off for your station, we will send you these marvelous 
binoculars. 

Computer Kickoff projects football scores 
(both who will win and the score) with uncanny 
accuracy. Our computer's incredible record: 82% 
correct winners of nearly 3,000 games in four 
years. The computer input is from a secret mathe 
matical formula. 

Ray Scott, who covers the pros for TV, has 
fun disputing our electronic bram-bank but even 
Ray seldom wins. 

Starting Sept. 11, we air mail a weekly tape 
for Wednesday arrival. Each tape contains four 
program units for unlimited play: 

Weeks of Length ( min 

Sept. 11-Jan. 8 Pro (all games) 04:30 

Sept. 11-Jan. 8 Pro (top games) 02:15 

Sept. 11-Nov. 27 College (regional) 04:30 
Sept. 11-Nov. 27 College (national) 02:15 

Last year nearly 200 stations carried Computer Kickoff. 

ASK NOW FOR EXCLUSIVE LOCAL AVAILABILITY • COSTS • DEMO TAPE 


QCMPITEfi 

KICKCFF 




'l 


Robert Wold Company 

11661 San Vicente Boulevard. 

Los Angeles. California 90049 • (213) 820-2668 


RWC LIVE AUDIO NETWORK SHOWS: 

National League Baseball Playoffs • World Baseball Classic • U.S. Open 
Minnesota Twins Baseball • Wash. State Football • East-West Football. 
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Delta is an air line 
run by professionals. 
Like Ellen Waki, 
Stewardess. 

In high school, she 
was a cheerleader. 

In college, she was 
chosen one of the ten 
most beautiful girls. 
And in Delta’s tough 
stewardess school, 
she averaged 97on her 
daily exams. 

Which goes to 
show she's cheerful, 
sociable, pretty and 
bright. As every 
Delta passenger who's 
flown with her knows. 
Even without reading 
this ad. 

Delta is ready 
when you are. 


4C: 

7 £ 



and former Bears player George Connor 
will handle color. 


Detroit Lions 

Wjr(am) Detroit will broadcast 14 regular- 
season games of the Lions this year but only 
one of the team's six exhibitions because the 
other five conflict with end-of-season De¬ 
troit Tigers games. Wdee(am) Detroit will 
broadcast two of the five remaining exhi¬ 
bitions and the other three will be handled 
by wils(am) Lansing, wtrx(am) Flint, 
both Michigan, and wcwa(am) Toledo, 
Ohio. 

Wjr will send the games out to a 35- 
station network in Michigan, Indiana and 
Ohio and is in the second year of a three- 
year contract with the Lions. Van Patrick 
does the play-by-play and Bob Reynolds 
the color. 

Sponsors signed so far include Marathon 
Oil (Campbell-Ewald), Detroit Bank & 
Trust (Ross Roy), Ford Motor (J. Walter 
Thompson) and Stroh Brewery (Doyle 
Dane Bernbach). Planned are two 10-min- 
ute pregame shows, The Joe Schmidt Show 
and Pro Football Today, and two 10-minute 
postgame programs, The Bob Reynolds 
Show and Scores and Highlights . Sponsor¬ 
ship will be shared by Household Finance 


The world of Wold. Broadcasters of 
some 10 pro football schedules and 
a number of college schedules will 
call on Robert Wold Co., Los An¬ 
geles, for necessary technical facili¬ 
ties. The Wold company provides 
such services to football broadcast¬ 
ers, allowing stations to originate 
road game broadcasts for feed back 
to home markets. Wold also sets up 
regional networks for football. 

Last year Wold ordered all facili¬ 
ties for radio broadcasts of the Chi¬ 
cago Bears (WGN), Houston Oilers 
(KILT), Denver Broncos (KOA), San 
Diego Chargers (KDEO), Los Angeles 
Rams (KMPC), San Francisco 49- 
ers (KSFO), Washington Redskins 
(WMAL) and Oakland Raiders 
(KNEW). This season. Wold expects 
to handle these same schedules plus 
the Buffalo Bills (WKBW) and Cleve¬ 
land Browns (WHK). 

In college football, Wold will han¬ 
dle facilities for broadcasts of the 
University of Southern California 
(KFI Los Angeles), UCLA (KMPC Los 
Angeles), Stanford (KSFO San Fran¬ 
cisco) and University of Colorado 
(KOA Denver), among others. 

Wold owns radio rights to Wash¬ 
ington State University football for 
1972. The firm has hired Bob Rob¬ 
ertson, sports director of KVI(AM) 
Seattle, for play-by-play and has set 
up a network of about 20 stations. 
Network stations get one-haff to sell 
locally. On a network basis. Wold 
has sold one-quarter to Ford Dealers 
of the Northwest, through JWT. 

Wold also produces the Computer 
Kickoff . The weekly series, which 
amounts to an electronic football 
forecast, is expected to be cleared 
by some 200 radio stations. 


Corp. (Needham, Harper & Steers) and 
Union Carbide (William Esty). A halftime- 
scoreboard show will be sponsored by Michi¬ 
gan Mutual Liability (Gray & Kilgore). 

Three of the Lions exhibitions will be 
televised by wjbk-tv Detroit, two live and 
one on delay. Play-by-play men and partici¬ 
pating sponsors are to be announced shortly. 


Green Bay Packers 

Wtmj(am) Milwaukee, which has become 
synonymous with all major sports in the 
area, will be back with the Packers this 
season. Its association with the pro football 
club began with the Packers' first champion: 
ship in 1929 and, except for two years, has 
continued since. 

This year's six exhibitions and 14 regu¬ 
lar-season games will be fed to a network 
of about 40 stations in Wisconsin and 
upper Michigan. Play-by-play will again 
be done by Jim Irwin of wtmj and color 
by Gary Bender of wtso(am) Madison, 
Wis. 

Sponsors up to mid-July were Pabst Brew¬ 
ing (through Kenyon & Eckhardt), M&M 
Candy (Bates) and John Deere (Gardner). 

Pregame and postgame shows with Messrs. 
Irwin and Bender are planned with Packers 
coach Dan Devine on the pregame segments. 
These features are being made available for 
local sale by network stations. 

Wluk-tv Green Bay, in the first year of 
a two-year contract, will feed a two-station 
regional network with six preseason games, 
three live and three delayed. Sponsorship 
of games will be on a participating basis, 
as will an Aug. 27 half-hour pregame show. 

Bob Schultz will handle play-by-play and 
the Packers' publicity director, Chuck Lane, 
will do color. 


Minnesota Vikings 

Kstp(am) Minneapolis-St. Paul will once 
again feed all five preseason games and 14 
regular-season games to a network of some 
70 stations in six states. The play-by-play 
announcer will be Joe McConnell; the color 
man, former Green Bay star Paul Homung. 

Sponsors will be Twin City Federal Sav¬ 
ings & Loan (through Colie & McVoy), 
Sears, Roebuck & Co. (Mark Zelonovich) 
and Chrysler-Plymouth Dealers (Y&R). 

Sunday will again be Vikings Day, with 
three hours of pregame broadcasts and two 
hours of postgame shows. The programs 
are keyed to a Minnesota tradition, the 
“tailgate” parties of fans who drive long 
distances to attend the games and who lunch 
with friends in the stadium parking lot— 
sometimes in sub-zero weather. 

The segments include The Pregame Tail¬ 
gate Show (two and one-half hours), Grand¬ 
stand Quarterback, The Bud Grant Show, 
The Point After Show and The Postgame 
Tailgate Show (90 minutes). The “tailgate” 
shows will be run by former Viking star 
Paul Flatley, and will include interviews, 
reports from around the league, traffic re¬ 
ports, sports results and the like. 

Kstp-tv Minneapolis-St. Paul will tele¬ 
cast four preseason games. Tom Ryther will 
do play-by-play; the color man was still to 
be selected as of last week. Vikings Count¬ 
down, a pregame show, will be telecast. 
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NFC—Western Division 


Atlanta Falcons 

Since 1966 the Falcons have known no 
other radio home than wqxi(am) Atlanta. 
It’ll continue that way this season in the 
third year of the current three-year contract. 
The entire preseason and regular-season slate 
will be fed to at least 50 stations of a re¬ 
gional network in Georgia, Florida, North 
Carolina, South Carolina, Tennessee and 
Alabama. 

For the seventh straight year, Jack Hurst 
will do the Falcons play-by-play. Jimmy Orr, 
former Baltimore Colt, will be on color for 
the second year. 

Play-by-play sponsors will be First Na¬ 
tional Bank (through Cargill, Wilson & 
Acree), Standard Oil of Kentucky (BBDO), 
M&M Candy (Ted Bates) and The Atlanta 
Dodge Dealers (BBDO). 

The Coach's Show, a 15-minute pregame 
interview of coach Norm Van Brocklin by 
Mr. Hurst will be sponsored by Bryant In¬ 
dustries (Mark Ad Inc.). 

The Pregame Show , the 10 minutes prior 
to kickoff and featuring Messrs. Hurst and 
Orr, has been bought by Union Carbide 
(William Esty) and Ellman’s of Atlanta 
(McDonald & Little). Union Carbide and 
Ellman’s will also sponsor the 10-minute 
Post game Show. 

A final 10-minute segment, The Locker 
Room Show with Mr. Orr interviewing Fal¬ 
cons after the game, has been taken by 
Capitol TV Service (direct). 

All, except The Coach's Show , will be fed 
to the Falcon network. 

Wqxt-tv Atlanta will telecast five of the 
Falcons preseason games. Play-by-play an¬ 
nouncers will be Don Criqui (for three 
games) and Bud Campbell (two games). 

Sponsors signed so far include Standard 
Oil, DeKalb County Federal Savings & 
Loan, Atlanta Gas Light Co. and Walnut 
Mountain Estates. No pregame or postgame 
TV shows are planned. 


Los Angeles Rams 

Kmpc(am) Los Angeles will cover the full 
Rams slate of preseason and regular-season 
contests and feed the play-by-play to a radio 
network of 20 other stations. Included 
in the network are four stations in Ari¬ 
zona, one in Nevada and one in Hawaii. 

Rams football on kmpc and the special 
network will be sponsored by Household 
Finance (Needham, Harper & Steers); Con¬ 
tinental Airlines (also NH&S); Southern 
California Datsun (Parker Advertising); 
Standard Oil (BBDO), and Anheuser-Busch 
(D’Arcy, MacManus, Intermarco). 

The pregame and postgame shows, Ram 
Warm-Up and Ram Report , will be present¬ 
ed by Colonel Sanders (Kauffman & Asso¬ 
ciates); and Sears (Star Advertising). 

The Ram coach’s Tommy Prothro Show , 
which will precede each Ram broadcast on 
kmpc and possibly-other stations. It will be 
sponsored by Gillette Platinum Plus (Mor- 
gate Agency). Harris & Frank (Bob Svens- 
son Agency) is to present the Post Game 
News Summary . Dick Enberg, Dave Niehaus 
and Steve Bailey will again make up the 
kmpc broadcast team. 


Four of the preseason games to be play¬ 
ed by the Rams will be carried on a delayed 
tape basis by knxt(tv) Los Angeles. Gil 
Stratton and Don Paul will return to report 
the action and color. 


New Orleans Saints 

Alt six exhibition and 14 regular-season 
games of the Saints will be covered again 
by wwl(am) New Orleans under a new 
contract announced last February. A total of 
35 stations have definitely signed for a re¬ 
gional network with the possibility that the 
number may reach 40. 

Bill McColgon will do play-by-play. Jim 
Taylor will be on color. 

In-game sponsors for one-quarter each 
are: DeVoe Paints (through Doe-Ander¬ 
son), Mars candy (Ted Bates), Burger King 
(direct) and Texaco (Benton & Bowles), 

Berner’s Inc., local retailer (Bill Flliott 
Advertising) which bought the pregame show 
in 1971 and Union Carbide (William Esty) 
which sponsored the postgame show last sea¬ 
son, will again pick up the tabs for those 
radio programs. Both will be fed to the 
regional network. 

Wwl-tv New Orleans will telecast the 
Saints’ six preseason games, with John Fer¬ 
guson handling the play-by-play and Steve 
Stonebreaker the color. Sponsors are Burger 
King, Shell Oil, Old Milwaukee beer, Eden 
Isles (real-estate developer) and McKinnon 
Chevrolet, with a one-eighth sponsorship still 
open as of last week. 


San Francisco 49’ers 

Ksfo(am) San Francisco will be back for 
16th consecutive season originating play-by¬ 
play coverage for 13 stations on a so-called 
Golden West Radio Network. In all, six pre¬ 
season and 14 regular-season games will 
be carried with Lon Simmons returning to 
call the game action and former 49er player 
Gordon Soltau handling the color report. 

With the football schedule starting so 
early and with ksfo also committed to San 
Francisco Giants baseball games, several 
conflicts will take place. On Aug. 13 and 27 
and on Oct. 1, 49er games will follow 
Giants baseball by tape delay. 

Play-by-play sponsors, with each taking 
one-fifth sponsorships, are: Bank of Amer¬ 
ica (through D’Arcy/MacManus/Inter- 
marco); Standard Oil (BBDO); Roos/At- 
kins stores (Argonaut & Associates); Chev¬ 
rolet (Campbell-Ewald) and Metropolitan 
Life (Young & Rubicam). Pregame and post¬ 
game programs will have American Baker¬ 
ies (A/Media) and Air California (Pereira 
Advertising) as alternating sponsors. 

Ktvu(tv) Oakland-San Francisco will 
televise the Aug. 5 preseason game between 
the New York Jets and the 49ers from New 
York at 5 p.m. The station’s other televised 
game of the season is set for Aug. 19, a 
night game when the 49ers meet the Charg¬ 
ers at San Diego. No announcers have been 
set. All advertisers will be on a participating 
basis. 

(This special report was principally written 
by Frederick M. Fitzgerald, senior edit or , 
Washington, with assistance from the bu¬ 
reaus.) 


In 

Stockton/Sacramento 

Its 


KOVR-13 

FOR 

SPORIS 



WITH 3 BIG WINNERS 

• OLYMPICS — 

66 V 2 hours of prime, 
weekend and holiday 
coverage from Munich. 

• NCAA FOOTBALL 

Saturdays 

• NFL FOOTBALL 

Monday nights 

See KATZ TV-WEST for 
availabilities. 

McCLATCHY 

BROADCASTING 



BASIC ABC AFFILIATE 
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